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R e f l e c t i n g  o n  t h e  A f r i c a n 
R e s p o n s i b l e  T o u r i s m 
A w a r d s  2 0 1 5 . . .     

I can’t get enough of hearing it and seeing it written down – THE GOOD HOLIDAY 
takes Gold for Best Blog at the African Responsible Tourism Awards 2015. The 
judges honoured The Good Holiday with the Gold award for among others “its 

authenticity, its real sense of care, and a true desire to facilitate experiences that 
are beneficial to all it comes in contact with at the heart of stories told.” We are 
humbled and grateful for this huge recognition and being part of the inaugural 
African Responsible Tourism Awards is the icing on the cake.
The first African Responsible Tourism Awards 
ceremony was held at WTM Africa in Cape Town 
in April earlier this year. Since the inception of 
the World Responsible Tourism Awards in 2004, 
20% of all award winners have been from the 
African continent, so you could argue that an 
African version had been long overdue. 

Hundreds of nominations were submitted 
for these prestigious awards from all over 
the African continent. Call me bias, but I was 
extremely excited to see six South African 
Gold winners in seven different categories, as 
well as the overall winner being awarded to 
GANSBAAI. 

Louise de Waal, contributer to THE GOOD HOLIDAY, 
shares her thoughts...

 JEREMY SMITH observes a trend amongst the 
current winners. He describes the winners as 
“not just examples of typical African tourism 
done well. Instead, they are challenging such 
preconceptions and stereotypes, and reinventing 
traditional tourism models along the way”. To 
me, these winners are the real heroes in tourism 
and pioneers in sustainable development. They 
have the courage to find a healthy balance 
within their businesses between people, planet 
and prosperity and are extremely successful in 
the process.
 
Over the last decade, South Africa has seen 
a trend of capacity building and creating 

http://www.thegoodholiday.com
http://www.gansbaaiinfo.com
http://blog.wtmresponsibletourism.com/2015/04/20/african-responsible-tourism-award-winners-chobe-game-lodge-coffeebeans-routes-good-holiday/
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an infrastructure that supports responsible 
tourism. It more or less started with the Cape 
Town Declaration on Responsible Tourism in 
2002 and culminated in the publication of the 
South African National Minimum Standards 
on Responsible Tourism in 2011. At the same 
time, a new consumer emerged, one who seeks 
more meaningful experiences, more deeply felt 
connections, more authentic and local events, 
and assuming more responsibility.

This shift in consumer values and beliefs is 
supported by HAROLD GOODWIN, professor 
of Responsible Tourism Management at Leeds 
Beckett University (UK). He says European 
tourists “increasingly understand the political, 
economic and social impact their holiday choices 
have and look for destinations, which support 
and reflect their ethics.” He continues to say that 
tourists want “authentic, genuine and sincere 
travel experiences” and “choose products and 
destinations that offer unique experiences, 
create a sense of place, and contribute 
meaningfully to communities”.

These trends among tourists are incredibly 
positive and encouraging, but is this why these 
businesses pioneer new tourism models?

In addition, there is the elephant in the room 
- the question of price, as unfortunately more 
often than not, the price of a holiday overrules 
its ethics in the consumer’s decision making 
process. 

As GARRY WILSON, product & purchasing 
director for TUI Travel, says “being responsible in 
the tourism arena helps to lower costs”, which 
is certainly true for introducing water, energy, 
and waste reduction practices into a business. 
However, we also hear from within the industry 
that being responsible increases business costs, 
for example labour cost. Having your staff on 
legitimate contracts, paying them at least a 
minimum wage, and making sure working 
conditions are fair and legal generally does not 
reduce the bottom line.

So why are we being responsible? Why do our 
awards winners run their businesses differently? 

http://www.haroldgoodwin.info/
http://blog.wtmresponsibletourism.com/2015/04/13/new-awards-to-show-how-responsible-tourism-matters-in-africa/
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“You never 
change things 
by fighting the 

existing reality.
You change 

something, build 
a new model 

that makes the 
existing model 

obsolete.”
R. Buckminster 

Fuller

Why have they chosen a journey to sustainability, 
instead of a more traditional economic model?

Wilfred Chivell, founder and owner of MARINE 
DYNAMICS, answers this question straight from 
the heart. He says “I would not know another way 
to run my business. To work in conservation and 
with people from disadvantaged back-grounds, 
running your business responsibly is the only way. 
It would be much cheaper not to invest a million 
rand in conservation each year, but how can we 
work with animals if we don’t actually understand 
their behaviour? It would take less time and effort 
not to train people in how to recycle our kitchen 
and other waste. It would be much easier to not 
to worry about these issues, but I could not run 
my business that way.”

Iain Harris, founder & creative director of 
COFFEEBEANS ROUTES, came into tourism 
from an arts and culture background. Their 
journey started as a problem solving exercise. 
Iain says “on the one hand we had a marginalised 
creative community in Cape Town, who were 
looking for gigs to make a living. On the other 
hand we had tourists, who were looking for more 
exciting and in-depth experiences that would 
connect them with the fabric of the city. Our task 
was to find matching stories for hungry ears.” 
Coffeebeans Routes’ success did not happen 
overnight. It started with several years of R&D 
to find the right product to suit both parties, 
followed by more time refining these cultural 
interventions for economic growth.

GROOTBOS PRIVATE NATURE RESERVE’s 
journey is also mostly driven by passion. 
Julie Cheetham, director of the GROOTBOS 
FOUNDATION, puts it very fittingly: “Grootbos 
has chosen the journey of sustainability not just 
because it makes business sense, but even more 
so because the Directors and staff are passionate 
about conservation and social change. It is 
fun for our team to be actively involved in our 
communities, knowing that they are making a 
difference. Our commitment to sustainability 
truly comes from a place of service, heart and 
passion for the inhabitants of this beautiful area.” 

For THE GOOD HOLIDAY contributors the 
answer to this question is simple. We share 
our stories out of sheer desire for advocacy. 
These stories are part of our personal journeys. 
Journeys that are lived closer to nature and with 
a deeper appreciation for the people we share 
this planet and our lives with. With our stories 
we create a vision of a different type of tourism, 
one that brings change to destinations, one that 

treads lightly on our planet, one that connects 
people, and one that evokes a ‘good’ holiday. 

Personally, I am extremely proud to be part 
of this trendsetting movement of responsible 
tourism in Africa, led by people with immense 
passion and drive to bring about change within 
their own communities and regions. People who 
believe that making a difference starts at home. 
People who believe that ‘business as usual’ won’t 
work anymore.  •

Follow Louise de Waal On:

http://www.sharkwatchsa.com
http://www.sharkwatchsa.com
http://www.coffeebeansroutes.com
http://www.grootbos.com
http://www.grootbosfoundation.org/
http://www.grootbosfoundation.org/
http://www.thegoodholiday.com
http://www.thegoodholiday.com
http://greengirlsinafrica.com/

